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From the street to the gallery:
Evolution and influence of street art on contemporary art culture

Abstract. The purpose of this study was to investigate the mechanisms and consequences of integrating street art into
formal art institutions and urban projects, as well as its impact on the development of the contemporary art market.
The study included a survey of students of the Faculty of Arts at Kryvyi Rih State Pedagogical University. The results of
the study highlighted the significance of street art as a means of visual expression of social, political, and cultural issues.
Street art, specifically graffiti and murals, acts not only as an art form, but also as a platform for intensifying social
dialogue and protest. The study found that street art has been successful in addressing concerns associated with human
rights violations, political injustice, and environmental issues, thus mobilising social movements. The study confirmed
that street art is an essential tool for conveying social and political messages that influence public opinion and promote
social change. The use of public spaces to express ideas on topical issues enables street art to serve as a visual manifesto
of contemporary social consciousness. The integration of street art into the gallery context reinforces its cultural and
social impact, ensuring the recognition and preservation of works. This process fosters cultural dialogue and heritage
creation, expanding the boundaries of traditional art and enhancing its impact on contemporary society. The study
also confirmed that the commercialisation of street art has both positive and negative impacts. While it increases the
accessibility and professional opportunities for artists, it can also threaten the authenticity and critical acuity of the
art form. Maintaining a balance between commercial interests and cultural values is important to ensure its long-term
relevance in the modern world. The analysis of the feedback from the students of the faculty of art confirmed that the
use of latest technologies in street art opens wide opportunities for innovation in artistic practice and interaction with
the public, which contributes to its development and influence on the cultural and social sphere
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INTRODUCTION
Understanding the phenomenon of street art is important ~ from illegal graffiti to legitimate gallery exhibitions, street
for identifying how artists use urban space to communi-  artists are creating new forms and styles that push the
cate and transform social consciousness. The study of the =~ boundaries of traditional art. It is important to investigate
evolution of street art contributes to a better understand-  how urban art is integrated into the official art space and
ing of the dynamics of change in artistic culture. Moving  how this affects the general perception of art. The study of
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street art is of immense importance for understanding the
interaction between art and society. Street art often emerg-
es as aresponse to social and political issues and research-
ing it can reveal how artists use their art to express protest,
support social movements, or cultural identity. This will
help to understand how street art contributes to social
change and influences the collective consciousness. It is
important to explore the economic and cultural aspects
of the commercialisation of street art. The involvement of
street artists in galleries and art markets opens new op-
portunities for their financial security and professional
development but can affect the authenticity and original
purpose of their art. Investigating these aspects will help
to strike a balance between preserving the authenticity
of street art and its integration into the official art space.

The commercialisation of street art has created prob-
lems for the study of the impact of street art on contem-
porary art culture. On the one hand, the transfer of works
from the streets to galleries contributes to a change in their
original context and meaning, which affects the authen-
ticity and perception of these works. On the other hand,
commercialisation helps to provide financial support
for artists, but it also leads to the adaptation of their art
to market requirements, which distorts the original idea
and reduces social relevance. Street art evokes different,
sometimes opposite, reactions in different social groups.
Analysing these reactions required a comprehensive ap-
proach, considering the socio-cultural context, which was
also reflected in the research questions.

In the scientific sphere, street art is considered an
important socio-cultural phenomenon that includes graf-
fiti and other forms of public expression. According to
A. Gaubert (2024), graffiti serves as a means of expression
for both ordinary people and elites, covering both literate
and illiterate populations. The researcher emphasises that
graffiti functions as socio-cultural objects and direct tes-
timonies, allowing all segments of society to express their
thoughts and feelings. On the other hand, D. Karland-
er (2024) notes that graffiti forms an integral part of public
space both within cities and beyond their borders. They
influence the perception of the urban environment and
contribute to the formation of its unique identity.

Researchers investigate the variety of interpretations
of street art and its role in shaping urban space. M. Zhi-
gaylo (2021) emphasised the multifaceted interpretations
of urban art in the context of the urban environment. He
outlined promising areas for integrating this art into the
cultural landscape of Ukrainian cities, such as creating a
distinction between the terms “street art” and “vandalism”
at the legislative level, using urban art in the design of ur-
ban spaces and creating a city brand, digitising authorised
street art objects and including them in tourist routes, and
holding urban festivals. The analysis of street art objects
by N. Provotar et al. (2021) showed trends towards decen-
tralisation of their location in the urban environment and
regionalisation of street art. The researchers are convinced
that the main motive for creating new street art objects is
the coincidence of interests of local communities and au-
thorities in improving and renovating urban space and in-
dividual buildings and territories.

In the 21° century, the impact of street art on public
sentiment and its role in public discourse is being actively

studied. C. Pollmanns and E Asbrock (2023) indicated that
even a small presence of right-wing graffiti can substan-
tially affect participants’ perceptions of their surround-
ings and interactions with participants of diverse political
orientations. J. Marine (2023) emphasised that street art
is a prominent means of public debate, as it allows social
and political views to be expressed through artistic forms.
J. Zapata and E. Pérez (2023) argued that street art reflects
historical identity, emphasising its significance in the con-
text of the cultural and historical identity of communities.
They emphasised that street artworks can convey cultural
narratives and historical events that shape the collective
memory of a society.

Researchers are actively investigating methods of pre-
serving street art and integrating it into official art spaces.
According to S. Abram (2024), the significance and neces-
sity of preserving street art is undeniable, as it plays a vital
role in the cultural and social life of cities. P. Weill (2022)
noted that one of the key aspects of graffiti conservation is
its transfer to galleries and the art market. This approach
allows not only preserving these works, but also giving
them the status of legitimate art that can be recognised
and appreciated in the art world.

Despite the considerable amount of research that has
already been conducted, there are still many unexplored
aspects of street art. Specifically, there is a need to ex-
plore the impact of graffiti on social dynamics in diverse
cultural contexts, as well as to investigate how graffiti is
changing under the influence of digital technologies and
globalisation. This will offer a better insight into the role
of street art in contemporary society and its potential to
promote social change. Further investigation of the im-
pact of street art on the socio-cultural dynamics of cities
is also an important task. Effective methods of integrating
this art into urban projects should be explored, consider-
ing the interests of different social groups. Furthermore, it
is important to continue studying the interaction of street
art with various political, social, and cultural factors, as
well as its impact on public opinion and identity. It is also
necessary to investigate the processes of preservation and
commercialisation of street art in greater depth, as well as
their impact on the authenticity and social significance
of these works. This will help to find the best ways to pre-
serve street art, ensuring that its original spirit and cultur-
al value are maintained.

The purpose of this study was to investigate the mech-
anisms and consequences of including street art in official
art institutions and urban projects.

The study, conducted among students of the Faculty
of Arts of Kryvyi Rih State Pedagogical University, aimed
to determine their attitude towards the most promising
forms and technologies in street art of the 21 century. The
survey included 100 students aged 18 to 24 (65 women
and 35 men). The study was conducted from 1 May 2024 to
31May2024tocollectqualitative datathatreflectsstudents’
current perceptions and preferences regarding street art.

The survey included the following questions:

What modern forms and technologies of street art do
you consider the most promising in the 215 century?

What advantages and challenges do you see in using
different forms of street art? How does the use of technolo-
gy change conventional graffiti and its perception?
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The study followed the standards of the American Soci-
ological Association Code of Ethics (1997), the International
Code of Market, Community and Social Research and Data
Analysis ICC/ESOMAR (2016), and the European Com-
mission’s Guidelines on Ethics and Data Protection (2021).

FEATURES OF STREET GRAFFITI ART
From its origins on city walls and underpasses, street art
has become a valuable form of artistic expression that has
influenced a wide audience and drawn public attention to
important social, political, and cultural issues. Graffiti and
murals have played a vital role in shaping street art, influ-
encing its aesthetics, techniques, social context, and pub-
lic perception. Graffiti originated in the 1960s and 1970s in
New York City as a form of youth expression (Ferrell, 2021;

Andron, 2023). Writing on walls, trains, and other urban
surfaces has become a way to make one’s presence known
and gain recognition among one’s peers. Murals, on the
other hand, have older roots, but in the modern context
they can be traced back to Mexican muralists such as Die-
go Rivera, José Clemente Orozco, and David Siqueiros,
who used walls to convey political and social messages.
According to L. Hughes et al. (2021), graffiti is an impor-
tant means of street communication. The researchers em-
phasised that graffiti is often used to express social com-
mentary and protest, analogous to the findings of a study
that points to the role of graffiti as a voice for marginalised
groups. Graffiti introduced new drawing techniques that
allowed for the rapid creation of large inscriptions and
drawings (Table 1).

Table 1. Techniques for creating graffiti

Technique Description

Spray painting

The main technique that uses aerosol paint cans.
Allows quickly applying paint to large surfaces.
Requires control over the pressure on the spray button to create different lines and effects.

Templates

Use of cut-out templates to apply images or text.
It allows quickly and accurately reproducing complex shapes and details.
Often used for political or social messages.

Tags

Simple signatures or pseudonyms written in quick movements.
Use of a marker or an aerosol can.
The basis of graffiti culture, demonstrating the artist’s individuality.

Plays

Intricate, multi-coloured works with detailed letters, shapes, and effects.
They require more time and technical skills.
Display a great level of skill.

Source: developed by the author of this study

Murals are usually made using more conventional
methods, such as latex or acrylic-based paints, but us-
ing a large format that allows for detailed compositions.
Graffiti has become a voice for marginalised groups that
have used urban space as a canvas to express their iden-
tity, protest, or social commentary. Murals are often more
formal in nature, commissioned or funded by public or-
ganisations, governments, or individuals, and they often
reflect cultural, historical, and social themes important
to the local community. Graffiti has influenced the devel-
opment of street art aesthetics through the use of bright
colours, complex fonts, and abstract shapes (Carastathis &
Tsilimpounidi, 2021; Fransberg et al., 2023). Murals added
elements of classical and contemporary art to street art,
using a variety of styles and techniques to create complex
and often large-scale compositions. Graffiti is often asso-
ciated with vandalism, which is why it has a controversial
reputation. However, over time, some graffiti artists have
gained recognition in the art world, which has helped to
change attitudes towards this art form. Murals, on the oth-
er hand, are usually received positively, as they decorate
urban spaces and are often created in collaboration with
communities or local organisations.

Graffiti and murals became the basis for the develop-
ment of street art as a multifaceted art movement. They
opened the door to other forms of street art, including in-
stallations, stencils, and digital art. Street artists such as
Banksy, Shepard Fairey, and Jean-Michel Basquiat have
successfully integrated graffiti and mural elements into
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their works, helping to increase the popularity and legiti-
macy of street art in the wider culture. Street art, including
graffiti and murals, is a powerful form of self-expression
and protest, reflecting a wide range of social and political
themes. This art form often becomes a voice for those who
are unable to express themselves through conventional
channels and serves as a platform for expressing thoughts
and emotions on acute social issues. I. Muharremi et
al. (2023) also emphasised the significance of street art in
the context of social communication and social impact.
Their study confirms that street art is an effective tool for
addressing social and political issues, as well as for sup-
porting and mobilising social movements.

One of the main social themes reflected in street art is
the struggle for human rights. Artists use city walls to draw
attention to the problems of discrimination, racism, gen-
der inequality, and the rights of the LGBTQ+ community
(Wheatley, 2022; Lewin & Jenzen, 2023; Cox, 2023). These
works can have both local and global contexts, but in both
cases, they contribute to raising awareness and stimulat-
ing dialogue in society. Political themes are also widely
represented in street art. Artists often criticise corruption,
authoritarian regimes, political injustice, and economic
inequality. Street art becomes a form of protest against
governments and systems that do not serve the interests
of the people. It can also serve as a means of support-
ing revolutionary movements and activism by providing
visual support for protests and rallies. Environmental is-
sues are another important topic of street art. The artists
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draw attention to climate change, environmental pollu-
tion, loss of biodiversity, and other environmental disas-
ters. They use their works to inform the public and call
for action to preserve the planet. Social inequality and ur-
banisation issues are also often reflected in street art. The
artists highlight the problems of poverty, homelessness,
social exclusion, and inequitable distribution of resourc-
es. They use their art to show the reality of life in margin-
alised communities and call for social change. War and
violence are another prominent topic. The artists express
their opinions on conflicts, military operations, and their
impact on people. They often depict the suffering of war
victims, expressing solidarity with the victims and calling
for peace. Thus, street art as a form of self-expression and
protest is a valuable tool for reflecting and understanding
social and political issues. It raises awareness, stimulates
dialogue, and calls for action, making a considerable con-
tribution to the development of society

Street art has a significant impact on public opinion
and social movements, acting as a powerful medium for
conveying social and political messages. Artists use public
spaces to express their ideas and address a wide audience,
influencing the consciousness and behaviour of socie-
ty. Themes that include human rights, social inequality,
racism, gender discrimination, environmental issues,
and other topical issues are often reflected in street art
(Ross, 2021; Kucukali, 2023). These artworks become visual
manifestos that draw public attention to issues that may
go unnoticed or ignored by conventional media. Street art
also contributes to the mobilisation of social movements.
Images that express support for certain ideas or move-
ments can become symbols of resistance and solidarity.
Famous examples include works that support civil rights
movements, feminist initiatives, environmental actions,
and anti-war campaigns. Such works can inspire people to
take part in protests, rallies, and other forms of activism,
helping to spread ideas and bring the community together.

The interactive nature of street art also increases its
influence on public opinion. Many of the works are creat-
ed with the possibility of interaction with viewers in mind,
making them more accessible and understandable to a
wide audience. Such works can provoke discussion and
reflection, encouraging people to think about the issues
raised in the artwork. Furthermore, street art can serve as
a catalyst for change in local communities. Public art pro-
jects can engage residents in creative processes, improve
the urban environment, and increase civic engagement.
This can lead to stronger social ties, a better quality of life
and the development of local culture.

Street art also can document social moods and histor-
ical events. It often reflects current events and reactions to
them, creating a kind of visual archive of public sentiment
and change. This makes street art an essential source of
information and analysis for future generations. Consid-
ering the ability of street art to reflect and capture impor-
tant social and historical moments, its integration into the
gallery space becomes especially significant. There are
several important reasons for this process, which reflect
the interaction between traditional and non-traditional
art forms, as well as changes in the perception of street art
by society and the artistic community. One of the key rea-
sons for integration is the desire to give street art official

recognition in the art world. Moving works out of the city
and into galleries allows artists to gain professional rec-
ognition, and their works — to gain the status of legitimate
art, appreciated by collectors and critics. Street works are
often exposed to weather, vandalism, or dismantling. Gal-
leries provide an opportunity to preserve these works in
conditions that protect them from destruction (Campos &
Leal, 2021; Hacer & Erdem, 2022). This is especially impor-
tant for works of historical or cultural value. Exhibitions in
galleries allow artists to sell their works, receiving financial
support for further creativity. Street artists often work with-
out pay, and therefore commercialisation through galleries
helps to ensure the stability and development of their art.

MOVING STREET ART TO GALLERIES
AND COMMERCIALISATION

Galleries and museums are visited by a variety of audienc-
es, including collectors, critics, tourists, and students. This
allows street artists to communicate their ideas to a wider
public that may not encounter their works on the streets.
Galleries often hold exhibitions accompanied by lectures,
discussions, and educational programmes. This contrib-
utes to a better understanding and appreciation of street
art, its context and significance. This approach helps to
change attitudes towards street art and increase its cultur-
al value. Integrating street art into the gallery space pro-
motes cultural dialogue between different art forms. This
allows investigating the interactions between traditional
and contemporary art, expanding the boundaries of both
fields, and contributing to their mutual enrichment. Street
art often has a strong social and political message. Gallery
spaces provide a platform for in-depth discussion and
analysis of these topics, which contributes to raising pub-
lic awareness and activism. Street art brings new aesthet-
ic elements, techniques, and styles to the traditional art
world. This contributes to the development of new forms
and methods of artistic expression, enriching the art scene.

Thus, the integration of street art into the gallery
space has a multifaceted nature, including legitimisation,
preservation, financial support, audience expansion, ed-
ucational value, cultural dialogue, raising the visibility of
social and political issues, and aesthetic development.
This process reflects the growing significance of street art
in contemporary culture and its ability to influence social
and artistic processes. These findings are supported by
the research of A. Vieth (2023), who also emphasised the
significance of street art as a valuable means of communi-
cation and influence on society. A. Vieth argued that street
art integrated into the gallery space not only retains its au-
thenticity, but also acquires new dimensions, contributing
to cultural dialogue and social activism.

A prominent aspect is the commercialisation of street
art. The commercialisation of street art has a complex im-
pact on its authenticity and spirit (Gongalves, 2022). On
the one hand, it opens new opportunities for artists, but
on the other hand, it can lead to a loss of the original idea
and social relevance of this art form. Commercialisation
helps artists receive financial support and recognition,
which allows them to develop professionally. Selling art-
work, taking part in exhibitions, and collaborating with
brands can provide a steady income and resources to cre-
ate new projects. This helps to spread street art and raise
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its status in the art community. Through commercialisa-
tion, the works of street artists become accessible to a wid-
er audience, including those who may not have access to
street art in its natural environment. Galleries, museums,
and other commercial spaces can become a platform for
promoting this art, helping people to better understand
and appreciate its significance. However, commercialisa-
tion also has negative aspects. When street art becomes a
commercial product, it can lose its authenticity and orig-
inal purpose. Street art has always had a rebellious spirit,
reflecting social and political issues and criticising social
norms. Transferring this art to a commercial context can
reduce its poignancy and make it more adaptable to mar-
ket demands. Artists who collaborate with brands or gal-
leries may face demands to adapt their art to commercial
interests. This may lead to a change in the style, subject
matter, or content of their works, which may adversely af-
fect their creativity and ability to express independent ide-
as. According to B. Dobratz and L. Waldner (2021), street
artists’ works often become a valuable tool for commer-
cialising their activities. They argued that commercialisa-
tion allows artists to obtain resources for further creativity,
but, like the present study, they noted the risk of losing the
authenticity and social relevance of street art.

Street art often has a social mission - to address social
problems, inspire change, and protest injustice. Commer-
cialisation can diminish this mission by turning art into a
commodity sold for profit rather than for social change.
Mass replication of street artworks, their transformation
into merchandise or advertising campaigns can lead to
the loss of originality and uniqueness of street art. This can
reduce its cultural value and significance for society. Thus,
the commercialisation of street art has both positive and
negative consequences. It can provide support and recog-
nition for artists, but it also threatens to lose the authentic-
ity and social relevance of this art. It is important to strike
a balance between commercial interests and preserving
the original spirit of street art so that it continues to be a
powerful means of self-expression and social criticism.

RESULTS OF THE STUDY OF ARTISTS’
POSITIONS ON THE PROSPECTS OF STREET
ART IN THE 215" CENTURY
It is worth noting the results of a survey of the younger
generation of artists about promising forms and technol-

ogies in street art in the 215 century (Fig. 1).

35%
30%
25%
20%
15%
10%
5%
0%
® Projections and mapping ® Augmented reality
3D street art Interactive installations

Virtual street art Graffiti using technology

Figure 1. Results of the analysis of students’
opinions on promising forms of street art
Source: compiled by the author of this study
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The survey participants noted the prospects of vir-
tual street art, seeing in it a significant potential for the
development of contemporary art. The respondents also
stressed the significance of technology in graffiti, seeing
massive potential for improving technical aspects and
visual expression. The respondents consider mapping
technology important because of its ability to create tem-
porary installations that interact with the architecture
and environment of the city. Projections can transform
the space and enhance the experience of art objects, en-
gaging viewers in participation and reflection. Projections
and mapping in contemporary street art are a vital ele-
ment that attracts the attention of art students because of
their innovation and potential to transform urban space.
This technology allows for the creation of temporary in-
stallations that interact with the architecture and land-
scape of the city, changing the perception of space and
the atmosphere in it. The main advantage of projections
is their ability to influence the aesthetic perception of art
objects, making them more impressive and encouraging
viewers to take an active part and reflect. Projections in
street art are used to create unique visual effects that need
to be built promptly and used for interactive communi-
cation with the urban environment. This can include not
only projecting images, but also playing them in real time.
A.Buchanan (2021) noted that street art, especially projec-
tion works, is unique because of its ephemeral nature and
ability to change urban forms through light projections.
A. Buchanan emphasised that projections can temporari-
ly transform physical surfaces, creating new visual effects
without damaging the architecture. Students also consid-
er projections important for creating temporary installa-
tions. A. Hatzipapas and K. Teligadis (2023) emphasised
the importance of projection graffiti and film projection
graffiti as the most relevant trends in street art.

Augmented reality (AR) is a technology that allows
overlaying virtual objects on real scenes that can be seen
through the screens of mobile devices or special glasses.
This technology is becoming especially attractive in the
context of street art, as it provides an opportunity to cre-
ate interactive stories and virtual objects that exist in the
real world. AR technologies allow artists and curators to
organise exhibitions that are not limited to physical ob-
jects, but include dynamic, variable, and virtual elements.
According to the respondents, this not only expands the
boundaries of traditional art, but also makes it more ac-
cessible and interesting for young people and the general
public, who actively use mobile applications and social
networks. AR can be used to create interactive city tours
where viewers can interact with virtual objects, adding a
new level of engagement and participation in the artistic
process. Augmented reality helps to improve the percep-
tion and retention of information, as it stimulates sever-
al sensory systems of the viewer at the same time. This
makes AR a particularly effective tool for education and
dissemination of cultural and social messages through
street art. Furthermore, AR’s interactive capabilities can
be used to create personalised experiences tailored to the
user’s individual preferences and context, making art even
more inclusive and accessible.

The students emphasised that this technology allows
creating the illusion of depth and realistic images that
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capture the attention of viewers and create the effect of
“live” art right on the streets. As 3D street art uses optical
illusions and trompe l'oeil techniques to create 3D imag-
es on flat surfaces such as pavements, walls, or buildings.
This approach allows artists to create exceptional visual
effects that make viewers perceive two-dimensional ob-
jects as three-dimensional and realistic. Such street art
often becomes the centre of attention, attracting pas-
sers-by to interact with the art, take photos, and discuss
it. 3D street art can considerably increase audience en-
gagement through its ability to visually deceive and en-
gage. Psychological research shows that people tend to be
more interested in and engage with art that creates the
effect of surprise or arouses wonder. This makes 3D street
art a powerful tool for attracting attention and spreading
cultural and social messages. Furthermore, 3D street art
contributes to the development of the urban environ-
ment, adding to its aesthetic appeal and uniqueness.
Considering that modern cities often face the problem
of visual monotony and lack of creative spaces; such in-
stallations can become an important element of urban
design. They not only decorate the urban landscape but
also contribute to the cultural level of the community by
creating places for gathering and discussing art. Thus, 3D
street art is a significant trend in contemporary art that
combines technological innovations with conventional
artistic techniques, creating an interactive and engaging
experience for a wide audience.

Interactive installations, according to the respond-
ents, allow for the creation of art that viewers can interact
with physically or through technology, making the pro-
cess of perceiving art more dynamic and engaging. The
students note that interactivity in art allows the audience
to be actively involved, forcing them not only to observe
but also to become part of the artistic process. According
to research, this can happen through physical interaction
with installations, such as touching, moving, or using sen-
sory elements, or through digital means, such as mobile
applications, and other augmented reality technologies
(Gwilt & Wilde, 2022; Clarke, 2022). Interactive installa-
tions create a unique experience that changes depending
on the viewer’s actions, making each interaction unique.
Interactive art projects promote deeper audience en-
gagement and improve the emotional perception of art.
Interaction with the arts can help develop critical think-
ing, increase creativity, and enrich cultural experience. In-
teractive installations can also serve as a means of social
commentary, as they allow artists to convey complex ideas
and provoke reflection in viewers through their personal
experience of interacting with the art object. Furthermore,
interactive installations can attract a wide audience, in-
cluding those who may not be interested in traditional
art forms. Due to their originality and the ability to cre-
ate unique experiences, they can help to increase interest
in the arts among young people and other demographic
groups who are accustomed to the active use of modern
technology in everyday life. Thus, interactive installations
are a promising area in street art that combines tradition-
al art forms with the latest technologies, creating new
opportunities for expression and audience engagement.

Virtualstreetart, whichusesaugmentedreality (AR) and
virtual reality (VR) technologies, opens new opportunities

for creating and displaying art in the digital space, which
is especially attractive to the younger generation and
those who are used to technology in their daily lives.
The students believe that virtual street art allows artists
to experiment with new forms and concepts that may be
difficult or even impossible to implement in the physical
world. With AR and VR technologies, artists can create
interactive and immersive virtual installations that view-
ers can explore through mobile applications or special
glasses. This opens endless possibilities for creativity and
innovation, enabling the fulfilment of the most daring ar-
tistic ideas. Furthermore, virtual street art has immense
potential to attract a wide audience. AR and VR technol-
ogies are actively used by young people and other groups
that are already integrated into the digital environment.
These technologies can make art more accessible and un-
derstandable, attracting those who may not have been in-
terested in traditional art forms before. Virtual art objects
can be placed anywhere and at any time, enabling the cre-
ation of unique art projects that can be viewed and inter-
acted with regardless of geographical limitations. Virtual
art installations can foster critical thinking and creativity
in viewers, as well as raise awareness of important social
and cultural issues. Virtual street art can serve as an effec-
tive tool for spreading social messages and ideas, creating
new platforms for dialogue and discussion. Thus, virtu-
al street art is a promising trend that integrates art with
advanced technologies, offering new forms of expression
and audience engagement. This area has exciting poten-
tial for development and expansion, creating new oppor-
tunities for artists and viewers in the digital age.
Respondents believe that modern technology allows
for more complex interactive or multimedia installations
on the streets, making street art more innovative and dy-
namic. Students note that technology, such as digital pro-
jectors, drones, 3D printers, and special software tools,
can substantially change the approach to graffiti creation.
These tools allow artists to work with high precision and
detail, which was previously difficult or even impossible
using conventional methods. For instance, digital projec-
tors can be used to transfer complex images onto large
surfaces, which greatly facilitates the process of creating
large murals and frescoes. The use of drones in street art
opens new possibilities for creating art objects in hard-
to-reach places or at high altitudes. This allows artists to
experiment with new forms and scales of work, pushing
the boundaries of what is possible in street art (Bona-
dio & Egeland, 2022). Furthermore, drones can be used
to film and broadcast the graffiti creation process in real
time, adding another layer of interaction with the audi-
ence. 3D printers allow creating 3D graffiti elements that
can be integrated into traditional wall art, creating hybrid
installations that combine two-dimensional and three-di-
mensional elements. This allows for the creation of mul-
ti-layered, more complex, and more interactive artworks
that can communicate with the environment and viewers
in new ways. Furthermore, special software tools and ap-
plications allow artists to plan and visualise their projects
before they are implemented. This allows experimenting
with colours, shapes, and composition, improving the
final result and ensuring a prominent level of quality.
Thus, the use of modern technology in graffiti opens new
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horizons for creativity and experimentation, allowing
artists to create more complex, interactive, and multime-
dia installations on the streets. This increases the level of
viewer engagement and makes street art more accessible
and attractive to a wider audience.

These trends in street art reflect the rapid develop-
ment of technology in art and its potential role in the
perception and interaction with contemporary audienc-
es. Students actively explore and experiment with these
technologies to discover new ways to express and com-
municate through art. Most students said that the use of
technologies such as projections and mapping, as well
as augmented reality, substantially enhanced their artis-
tic expression. Traditional graffiti, which was previously
limited to physical materials, can now include digital ele-
ments, making it more dynamic and interactive. Students
noted that interactive installations and virtual street art
allow viewers to interact with art directly. This adds a new
dimension to the perception of graffiti, where the view-
er becomes an active participant in the creative process.
According to the survey participants, the use of technol-
ogy changes not only the art itself, but also the space in
which it exists. Specifically, projections and mapping can
transform buildings and other urban objects into canvas-
es for art, creating new visual illusions and realities. Vir-
tual street art and graffiti using technology have become
more accessible to a wider audience thanks to the Inter-
net and social media. The students noted that this helps
to spread street art and attract new fans. Some students
believe that technology raises the aesthetic level of graf-
fiti, allowing artists to use more complex techniques and
methods. On the other hand, there are opinions that this
may lead to a loss of authenticity and spirit of traditional
street art. According to the students, technology is chang-
ing the perception of graffiti as art. It is becoming more
acceptable and legitimate in society as the integration of
technology gives it a new status and expands its capabil-
ities. The survey results demonstrate that technology is
substantially changing traditional graffiti, expanding its
capabilities and influence. This is reflected in the way art
is created and presented, as well as in the way the audi-
ence perceives it. The use of modern technologies in street
art contributes to the emergence of new forms of artistic
expression and interaction, making street art even more
dynamic and exciting.

As a result of the study of the feedback from the stu-
dents of the Faculty of Art, it can be concluded that var-
ious forms and technologies in street art are significant
and promising. Projections and mapping are recognised
by most students as a major area of study, due to their
ability to transform space and create interactive installa-
tions that actively interact with the architecture of the city.
Augmented reality and virtual street art have also attract-
ed considerable interest as they open new possibilities for
virtual interaction with art and attract the younger genera-
tion. 3D street art, interactive installations, and technolo-
gy-enabled graffiti are also making an impact, using tech-
nical innovations to create spectacular visual experiences.
These technologies not only expand the possibilities of art
itself but also stimulate discussions about the future of
artistic practice and its impact on contemporary culture.
They show how rapid technological changes are affecting
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the artistic process and the perception of art, opening new
ways for creativity and interaction with the public.

CONCLUSIONS

The study found that street art has evolved from its ori-
gins on city walls and underpasses into a significant form
of artistic expression that not only attracts the attention
of a wide audience but also raises important social, polit-
ical, and cultural issues. Graffiti and murals have played
a vital role in shaping street art, changing its aesthetics,
techniques, and public perception. Graffiti emerged as a
way for young people to express themselves in the 1960s
and 1970s in New York City, while murals have their roots
in Mexican muralists. These art forms have influenced
the aesthetics of street art through the use of bright col-
ours, complex fonts, and abstract shapes. Although graf-
fiti is often associated with vandalism, it has become a
voice for marginalised groups, using urban space to ex-
press identity and social commentary. On the other hand,
murals are more likely to be formal and reflect cultural,
historical, and social themes that are important to local
communities. Together, graffiti and murals became the
basis for the development of street art as a diverse art
movement, opening the door to other forms of street art
and helping to change the perception of this type of crea-
tivity in the wider culture.

As the study found, the commercialisation of street art
has a complex impact on its authenticity and social mis-
sion. While it opens new opportunities for artists and con-
tributes to their professional development, it can also lead
to a loss of the original spirit and critical acuity of the art.
Commercialisation makes street art accessible to a wider
audience, but it also makes it more susceptible to adapta-
tion to market conditions. Maintaining a balance between
commercial interests and preserving the cultural and so-
cial value of street art is an important task to ensure its
long-term impact and significance in the modern world.

Based on the results of the study of feedback from stu-
dents of the Faculty of Art, it can be concluded that latest
technologies are significant and promising in street art.
Projections and mapping are recognised by the majority of
students as a promising area, as they can transform space
and create interactive installations that actively commu-
nicate with the architecture of the city. Augmented reality
and virtual street art have also attracted considerable in-
terest as they open new possibilities for virtual interaction
with art and attract the younger generation. 3D street art,
interactive installations, and technology-enabled graffiti
are also making an impact, using technical innovations to
create spectacular visual experiences. These technologies
not only expand the possibilities of art itself but also stim-
ulate discussions about the future of artistic practice and
its impact on contemporary culture. They show how rapid
technological changes are affecting the artistic process and
the perception of art, opening new ways for creativity and
interaction with the public. These trends not only add orig-
inality to artistic practice, but also promote innovation in
interaction with the viewer, increasing the accessibility and
attractiveness of street art to a wider audience. Thus, the
use of innovative technologies in street art has a powerful
potential for the development of art, changing the way it is
perceived and interacts with the public. The lack of access
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Big Bynuui go ranepei: EBonwouiq
Ta BNJIUB BY/IMMHOINO MUCTELITBA Ha CyYacCHY XyAOXXHIO KyNbTypy

AHoTauiga. MeTa JOCTiPKEeHHs OJIsArajia y BUBYEHHI MeXaHi3MiB i HacJiIKiB iHTerparlii ByJINYHOTO MHUCTEITBA
y (popmanbHi MucTelbKi iHCTUTYIIT Ta MiCbKi IPOEKTH, a TaKOK HOTO BIJIUB Ha PO3BUTOK CY4aCHOTO apT-pUHKY.
VY nmocrmimkeHHi OyJ10 BUKOHAHO ONUTYBaHHS CTyJeHTiB PakyjabTeTy MHUCTENTB KpHBOPi3HKOro IeprkaBHOTO
TIeJaroTiYHOTO YHiBEPCUTETY. Pe3yIbraTu TOCIiReHHS MK PECTUIN BasKINBICTh BYJTMYHOTO MUCTEITBA SIK 3aC00y
Bi3yasIbHOTO BHpa)KeHHs COMiaJIbHUX, MOJITHYHUX Ta KYJIBTYPHUX IUTAaHb. ByJTmyHe MUCTENTBO, 30KpemMa rpaditi
Ta CTiIHOMMCH, BUCTYIIA€ He JIUIIE SIK MUCTeIbKa (hopMa, ase i Ak maaTdopma AJs1 aKkTUBi3alii coliaJbHOTrOo Aiaaory
Ta mpoTecTy. Y poOOTi BUABJIEHO, 1[0 BYJIMUYHE MUCTEIITBO YCIIIITHO IpUBEPTae yBary A0 IMpas JIIOJUHHU, TOTITUYHOL
HeCcIpaBedIMBOCTI Ta eKOJIOTiYHuX IpoOJieM, MoOimidyloun rpomajachbki pyxu. JociimkeHHs MigTBEPAUJIO, IO
BYJIMYHE MHUCTEITBO € CYTTEBUM iHCTPYMEHTOM Ilepefadi coIliaJbHUX i MOJITUYHUX MeCeI KiB, 1110 BIJIMBAIOTh Ha
TPOMAJICBKY AYMKY Ta CIPUAIOTE COLlialIbHUM 3MiHaM. BUKOPHUCTaHHS FPOMaICbKUXIIPOCTOPIB 1J1 BUCJIOBJIEHHA i1l
IIIOJI0 aKTYyaJbHUX TeM Ja€ HOMY MOSKIMBICTh CIIy)KATH Bi3yaJbHIM MaHieCTOM Cy4acHO cOIfiaJbHOI CBiJOMOCTI.
[HTerpaniss BYJINYHOTr0 MUCTENTBA Yy rajiepeliHui KOHTEKCT MiAKpilIoe HOro KyJBTYPHUN Ta COLiaJbHUM BIJIUB,
3abe3mneuyloyn BU3HAHHA i 30epeskeHHs TBOPIB. Lleil mpoliec cpusie KyJIBETYPHOMY 1iaJIOry Ta CTBOPEHHIO CAIINHY,
PpO3IINPIOIOYN MesKi TpaAUI[ifHOr0 MUCTeNTBA i MiJCU/II0I0YN HOro BIJIUB HA CydyacHe CyCHibCTBO. JlocigKxeHHsa
TAaKOK MiATBEpANUJIO, 1[0 KOMepIlialisalis BYIMYHOTO MUCTENTBA Ma€ K MO3UTUBHUH, TaK i HETaTUBHUN BIIMB.
Xoua BOHA 301JIBITTYE JOCTYIHICT i MpodeciiiHi MOSKJIMBOCTI XyT05KHUKIB, BOHA MO>Ke 3arPOKyBATH aBTEHTUYHOCTI I
KPUTHYHIA TOCTPOTI IIbOTO BUy MUCTEITBA. 30€peskeHH A 0a/IaHCy Misk KOMEPIIIHHIMY iHTepecamMu Ta KyJIbTyPHIMHI
LiHHOCTAMH Ba)KJINBO A4 3abe3ledyeHHA HOro JOBrOCTPOKOBOI 3HAUYIIOCTI B CYy4YaCHOMY CBiTi. AHaJIi3 BigTyKiB
CTYIEHTIB XYyI0XKHBOTO (haKyJbTeTy MigTBEepAWB, 110 BUKOPUCTAHHA HOBUX TEXHOJIOTIH y cTpiT-apTi Bigkpusae
HIUPOKi MOKJIUBOCTI JIJIs1 IHHOBAILifl y MUCTelbKill IPaKTUILi Ta B3aeMOZII 3 y0OJIiKO0I0, 10 CIIpUsIE HOI0 PO3BUTKY Ta
BIIJIMBY Ha KYJIBTYPHY Ta COLlialbHY cepy
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